“SERE o, B, A - ¥39508 (REE) 25
SWAMI RAMANAND TEERTH MARATHWADA UNIVERSITY NANDED | 1ose-2010

. “Dinyanteerth”, Vishnupuri, Nanded - 431606 Maharashtra State (INDIA) S o oSt
RTEATE P AR, Established on 17th September 1994 — Recognized by the UGC U/s 2(f) and 12(B), NAAC Re-accredited with ‘Y Grade = L

ACADEMIC (1-BOARD OF STUDIES) SECTION

Phone: (02462) 229542

: (02462) 229574 Website: www.srtmun.ac.in E-mail: bos.srtmun@gmail.com

T T ey fEmede
B.Com. I Year (Sem-1 & IT) AT faam=m
ot ot Hrug. Yad=n v S
¥ 308%—30 T BN HUIEET.

Fax

g f>Sa st o

(Feof: Titwe SrefiTe—s / TRTE / Teal—H e HiTE STeam@sd / 202¢—2% / 3¢ &R, feid 33.04.2028%)

1 IREEE T4 Gaaiar wefavar Id w, Tedta aRuFerad yeqa faemdiar=n
T o T fommedie @eie 9™ C.B.C.S. (Choice Based Credit System)
Pattern THRAT 3TRATHFHT IR ¥ 20¢9—30 WA BN FIUA 3MST ST,

1) B.Com. I Year (Sem-I & II)

TG, TIOTH aF 028—30 UG W [FUATT T STATTRT BN I A
I Gedta TRyTs T IHeva ard.

Tele TRES d AWRA TEd SR www.srtmun.ac.in 7 Hahdeeiar
3T 3Ted. T Fedo ad & qd Harrdr=ar e s are.

SrTetel” aftER,
fomygdt, Tieg — %37 Rof. e/ —
MH.:  IEfE— IR/ Ted e Jumcrfda
STHTIFA/ 3023 —30/223% MIED (z—gomw feramm)
i : 30.0¢.3023.
Tq Wfedt 9 [Ee Srawad

?) TI. FoAE A FAGT, T foeris.

R) I HETed, THET 9 oA HEe I FAGd T faEris.
3) TEH, 99 Gafd gofad qeifeaed, Ted faemdts.

%) IqgeHHE, TEdar fGur, vea fermda.

) HEES FHoard, Tesgdl fgun, yed farmdis.

&) TSR WmR, S fum, v fGemde.




B.COM | YEAR CBCS PATTERN SYLLABUS

&

B.Com. | Year (Semester I)

| & Il SEMESTER W.e.f. 2019-20

Paper Name of the Paper Semester Type Marks | Credit
Code
B.C. 1.1 | Fundamentals of Financial | core 100 04
Accounting
B.C.1.2 | Business Statistics | core 100 04
B.C.1.3 | Business Economics | core 100 04
Disciplinary  Course
B.C.1.4 | Fundamentals of Business | core 100 04
Communication
Elective Any one
B.C.1.5.1 | Computer for Business I Elective 100 04
B.C.1.5.2 | Office Management I Elective 100 04
B.C.1.5.3 | Fundamentals of | Elective 100 04
Salesmanship
B.C.1.5.4 | Business Law | | Elective 100 04
B.C.1.5.5 | UGC Vocational Course | Elective 100 04

Examination Pattern

Continuous Assessment

Core and Elective Subjects

1. Two Class Test of 10 Marks Each
2. Assignment / Tutorial / Seminar Presentation for 05 Marks in the
Particular Subject

End of Semester Examination (ESE)

1. Question No. 1 Compulsory for 20 Marks on any Topic

2. Question No. 2 to Question No. 4 Alternative type Questions carrying 15
Marks each

2. Question No. 5 will be short Notes on any two of the given Four for 10
Marks
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B.Com I Year (It Semester)

Fundamental of Financial Accounting
Paper No. BC 1.1

No. of Lectures 54
End of Semester (University Exam ) | 75 Marks
Continuous Assessment (CA) 25 Marks
Total 100Marks
Total Credit 04

Learning Objective:

Obijective of this course is to provide the skill of
) Recording
i)  Maintaining
i) And presenting the accounting and financial fact
Utility :

Student Can Understand the :
) Accounting Knowledge
i)  Application of Accounting in Business

Prerequisite :
Basic knowledge of Accountancy.

Unit 1; Introduction of Accountancy

= Meaning of Accountancy

= Obijective of Accountancy

= Types and rules of debit and credit

= Journal, Ledger

= Indian Accounting Standard

= Numerical Problems on Journal and Ledger

Unit 2 :Final Accounts of Sole Trader

= Meaning of Final Account

= Trading Account

= Profit and Loss Account

= Balance Sheet

= Adjustment Entries

= Numerical Problems on Final A/c of Sole Trader

Unit 3 :Joint Venture Account




B.COM | YEAR CBCS PATTERN SYLLABUS ‘* | & Il SEMESTER W.e.f. 2019-20

= Meaning of joint venture

= Co-venture

= Numerical Problems on Joint venture
Unit 4 :Hire Purchase System:

= Meaning of Hire Purchase Contract
= Legal Provisions Regarding Hire Purchase Contract
= Numerical Problems

Unit 5 :Royalty Accounts :

= Meaning of Royalty
=  Minimum Rent, Short working
= Numerical Problems on Royalty

Reference Book:

1) Advanced Accountancy Jain, Narang

2) Advanced Accountancy R.C. Shukla

3) New Approach to Accountancy. H.R. Kotalwar

4) Advanced Financial Accounting Dr. S.S. Agarwal, Dr. P. Aboti
5) Book keeping & Accountancy — Dr. Shivprasad Dongre
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B.Com. | Year (It Semester)
Paper No. BC 1.2
Business Statistics

No. of Lectures 54
End of Semester (University Exam ) | 75 Marks
Continuous Assessment (CA) 25 Marks
Total 100Marks
Total Credit 04

Learning Objective:

The objective of this course is to provide fundamental knowledge of statistical techniques
useful for business analysis.

Utility:

Student can understand the basic concept of statistics and its application in business and data
analysis.

Prerequisite:

Basic knowledge of simple mathematics

Unit 1 Introduction to Statistics

e Meaning and Definition of Statistics

e Scope of Statistics

e Limitations of Statistics

e Collection and Presentation of Statistical Data

e Meaning of Primary and Secondary data.

e Qualitative and quantitative data

e Discrete and Continuous variables, frequency and frequency distribution.
Unit 2 Measures of Central Tendency (Averages)

e Meaning and Concepts of Central Tendency.
e Arithmetic Means : Definition, Properties of Arithmetic
e Mean, Combined Mean
e Positional Averages: Median & Mode Partition Values.
e Empirical relation between Mean, Median and Mode.
e Merits and Demerits of Mean, Median and Mode
e Numerical Problems
Unit 3 Measures of Dispersion
e Meaning and Concepts of Dispersion.
e Range - Meaning, Definition, Coefficient of Range.
e Quartiles Deviation, Meaning, Definition, Coefficient of Quartile Deviation
e Mean Deviation - Meaning, Definition of Mean Deviation (about mean, median), Co-
efficient of Mean Deviation
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e Standard Deviation and Variance - Meaning, Definition, Coefficient of Standard
Deviation Combined Standard Deviation for two groups.
o Coefficient of Variance - Meaning & definition.
e Merits & Demerits of Quartiles Deviation, Mean Deviation and Standard Deviation
e Numerical Examples.
Unit 4 Co-relation Analysis (Two Variables Only)
e Meaning, Definition and Types of Co-relation.
e Karl Pearson’s Coefficient of Correlation
e Probable Error
e Numerical Problems
Unit 5 Regression Analysis (Two Variables only)
e Meaning and Concepts of Regression
e Regression Lines, Regression Equations, Regression Coefficients
e Relation between Coefficient Correlation and Regression
e Numerical Problems

Reference Books
1. S.P. Gupta — Statistical Methods — S. Chand Publication.
2. S. C. Gupta — Fundamentals of Statistics — Himalaya Publication.
3. N. G. Das and Dr. J. K.Das — BusinessMathematics and Statistics — McGraw Hill
Education.
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B.Com. First Year Revised Syllabus (w.e.f.2019-20)
Semester It (CBCS Pattern)
Paper No. BC 1.3

Business Economics-I

No. of Lectures 54
End of Semester (University Exam) 75 Marks
Continuous Assessment (CA) (Internal) 25 Marks
Total 75 Marks
Total Credit 04

Course Objective: The objective of this course is to acquaint the students with the business economic
principles and theories as are applicable in business.

Pre-requisites: There is need of smart class room along with traditional class room and reading and
library facility.

Course Utility: Students will be acquainted with the business economic principles and theories as are
applicable in business.

Course Contents

Unit 1. Introduction to Business Economics: 11
Meaning, Definition, Characteristics And Significance of Business Economics,
Obijective of a Business Firm, Characteristics of Macro and Micro Economics.

Unit 2. Demand Analysis: 11
Concept of Demand, Law of Demand, Elasticity of Demand, Determinants of
Elasticity of Demand. Methods of Measurement of Elasticity of Demand,
Importance of Elasticity of Demand.

Unit 3. Theory of Consumer Behaviour: 11
Utility Analysis: Law of Diminishing Marginal Utility, Law of Equi-Marginal Utility;
Indifference Curve Analysis: Properties of Indifference Curve

Unit 4.Theory of Production: 11
Concept of Production Function, Law of Variable Proportions, Laws of Returns
To Scale, Iso-Quant Curve Technique, Properties of 1so-Quant Curve

Unit 5 Theory Of Costs: 10
Difference Cost Concept, Short Run Cost Curves: Fixed Cost,  Variable Cost,
Total Cost, Average Fixed Cost, Average Variable Cost, Average

Total Cost, And Marginal Cost, Long Run Cos Curves:

Average Cost AndMarginalCost
References:
1) Ahuja H.E. Business Economics ; S.Chund And Co.New Delhi.
Koustsoyianni ; A Modern Micro Economics : Macmillan New Delhi.
2) D.M. Mithani, G.K.Murthy; Fundamentals Of Business Economics.
Himalaya Publishing liouse,New Delhi.
3) G.N.Zambre : Business Economics : Pimplapure Publishers Nagpur.
4) V.G.Mankar : Business Economics. Himalaya Publishing House, Bombay,
Delhi. Nagpur.
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B.Com. I Year (I Semester)
Paper No. : BC 1.4
Fundamentals of Business Communication

No. of Lectures 54

End of Semester (University Exam ) | 75 Marks
Continuous Assessment (CA) 25 Marks
Total 100 Marks
Total Credit 04

Course Obijectives

i) To Develop Communication Skills of Students

ii) To help in personality development

iii) To improve speaking, writing, and interview skills of students.

Utility: - Adequate Knowledge about good communication in business
Prerequisite: - Major resources of communication process provide to the students

Unit: I Introduction to Business Communication

Introduction, Definitions, Nature, objectives and Importance of communication Basic forms of
communication process. Stages in communication Process, SWOC analysis.

Unit: Il Corporate communication

Formal and Informal communication network. Barriers of Communication. Improving communication
and solution to avoid Barriers, Group discussion, Seminar, Mock interview.

Unit: 111 Effective Business Communication

Definition of Effective Communication, Need of effective communication Principles of effective
business communication.

Unit IV Effective oral communication

Principles of effective oral communication speech preparation, Guidelines of effective speech, the art
of presentation, the essential features of an interview. Distinction between written and oral
communication.

Unit VV Modern Tele Communication

Tele conferencing, E-mailing, Faxes, Tele communication, Mobile Phone Conversation, Video
conferencing.

Reference Books

1. Business Communication — D.D.Singhal — Ramesh Book Depo. Jaipur

2. Business Communication — Varinder Kumar- Kalyani Publication Ludhiyana

3. Communication Skill- DR P L Pardeshi —Nirali Publication Pune

4. Essential of Business Communication — Rajendrapal — sultan chand& son New Delhi
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Elective Subject any one of the Following
B.Com. I Year (I st Semester)
Paper No. : BC 15.1
Computer for Business

No. of Lectures 54

End of Semester (University Exam ) | 75 Marks
Practical (CA) 25 Marks
Total 100 Marks
Total Credit 04

Course Objectives

i) To develop awareness about computer

ii) To know the recent advances in the Information technology field
iii) To develop knowledge about internet, email and social networking
Utility: - Adequate Knowledge about Information technology
Prerequisite: - basic knowledge of the computer

Unit: | Introduction to Computer

Introduction, Meaning, Definition, basic of storage and input output device, importance of computer
in business and number system.

Unit Il: Using MS-Word

Meaning and role of word processing, documents in MS word, features of MSWORD, creation and
saving of word document, searching, opening, closing and printing a document, copying, moving and
cutting text n word, cut, paste, moving text between documents, changing case, fonts, applying bold,
underline and italic, insertion of pictures, symbols and special characters, page setting, margin styles
and settings, table creation in word document, columns and rows insertion, deletion, formatting a
document, formatting toolbar, table and border toolbar, border shading dialogue, bullet and
numbering, mail merge procedure in word, using forms, labels and envelops, use of help in word
document.

Unit 111: MS-Excel

Structure of worksheet and its usage in commercial applications, creating worksheet and its usage in
commercial applications, creating worksheet in MSEXCEL, formatting and layout of worksheet,
Excel Templates, working with range, rows, columns, total, sorting, formatting Toolbars, moving cell
contents, alignment of worksheet text, border Colour, handling workbook, working with formulas and
functions — SUM, PRODUCT, AVERAGE, COUNT, MAX, MIN, SQRT etc., Chart in Excel, Types,
Graphs, Axes, Variable, Labels, Legends, Titles, Analysis of Data in Excel, Exploring built in
function of Excel, sharing data with other desktop applications.

Unit IV: MS-Power Point

Presentation in Business with Power Point; Creation of Slides, adding Object, Movies, Sound,
Animation, Styles of Presentation and linking Procedures, Slides Colour Scheme, background,
Custom Animation, Slide Transition, Slide Show.

Unit V Computer Networking (Internet)

Introduction, Importance of Internet, Internet & WWW, Internet & Email, Internet & E-Commerce,
Social networking, Advantages & Disadvantages of Social Networking for Business.
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Practical:

Familiarizing with Word

Creating WORD DOCUMENT

Creating Memorandum of Association of a Company Limited by Shares
Specimen of Certificate

Specimen of Notice and Agenda

Specimen of Pay-in Slip

Specimen of Cheque

Specimen of Cash Memo

Specimen of Invoice

WORKSHEETS In Excel

Specimen of Final Accounts

Specimen of Result Register

Specimen of Cost Sheet

Specimen of Store Ledger

Specimen of Fees Register

Power Point presentation of slides showing subjects of B.Com and Courses offered in college

Create own email ID

Reference Books

e ChefanShrivastava - Fundamentals of Information Technology —Kalyani Publishers, New Delhi.

e Dr. JitendmAhirrao - Information Technology - Kailash Publications, Aurangabad.

e Kapur V.K. - Computers & Information Technology - Sultan Chand & Sons, New Delhi.

e S.K. SrinivasaVallabhan - Computer Applications in Business —Sultan Chand & Sons, New Delhi.
e V. Rajaraman - Fundamentals of Computers - Prentice Hall of India, New Delhi.

e Cox- Microsoft Word 2010: Step by Step- Prentice Hall India Learning Private Limited (2010)

e Prof. Satish Jain & M. Geetha -MS-Office 2010 Training Guide- BPB Publications

e Dr. Shivprasad Dongare, Shaikh Dagdu - Computer Fundamentals with MS Office
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B.Com. | Year (I Semester)
Paper No. B.C. 15.2
Office Management

No. of Lectures 54

End of Semester (University Exam ) | 75 Marks
Continuous Assessment (CA) 25 Marks
Total 100 Marks
Total Credit 04

Objectives:

1) To familiarize students about concept and Importance of office management,Office
accommodation and layout

2) To make student aware about office environment and record administration

3) To provide Information about office communication, office supervision andPersonal
management

4) To give students Idea about office report and law to minimize cost in office
Management

Learning outcomes: - 1 Students can understand the practices of office administration

2 The students can learn to maintaining the official files and documentation

Unit I: Office Management and Office Accommodation & Layout:
Definition, functions of Office Management, Principles of good office Management

Unit 11: Office Accommodation

Office building: size, layout, safety and security measures- Reception: Importance, shape and
size, control- Communication: Feature, classification, barriers. - Arrangement and
adjustment: Furniture, allotment of seats, chambers, cabins rooms etc.

Unit 111: Office Environment:

Office lighting, ventilation. Interior decoration. Security, Purpose of record administration.
Principles of record administration, Filling System.
Unit IV: Office Communication:
Process of office communication. Importance, Barriers, Types of office communication.
Unit V: Office Supervision and Personal Management:
Functions, Recruitment of personnel. Job description. Sources of recruitment. Job evaluation,
Training of employees. Employee welfare. Office supervision. Features, Effective
supervision. Supervisor and Ms Responsibilities.and work distribution.
References:
1. D.C. Kapoor- Marketing and Sales Management - S.Chand Publication.
2. Vinod N. Patel &Girish K. Rana - Dynamic Techniques of Sales
Management - Oxford Book Company Jaipur.
3. Richard R. Still, Norman A.P. Govoni& Edward W. Cundiff - Sales

Management — Prentice Hall of India Pvt Ltd. New Delhi.
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B.Com. I Year (I Semester)
Paper No. BC. 1.5.3
Fundamentals of Salesmanship

No. of Lectures 54

End of Semester (University Exam ) | 75 Marks
Continuous Assessment (CA) 25 Marks
Total 100 Marks
Total Credit 04

Learning Objectives: This Course is designed to help Students to Learn Qualities and
Functions of Salesmanship in a Changing Global Scenario

Learning outcomes:-

1. Identifying customers and their needs

2. Marketing sales presentation and organizing demonstration

3. Computer basics and needs and used in selling techniques

Unit I: Salesman and Salesmanship:

Meaning, Definition and Importance of Salesmanship, Types of Salesman, qualities of Good
Salesman.

Unit I1: Personal Selling and Salesmanship:

Meaning, Nature and Importance of Personal Selling, Personal SellingV/s Salesmanship,

objectives of Personal Selling, Process of Personal Selling, Types of Personal Selling.

Unit III Buying motives.

Types of markets. Consumer and industrial markets, There Characteristics and
Implication for the selling function. Types of consumer

Unit IV: Consumer Behaviour and Salesmanship:

Nature of Consumer Behaviour, Types ofCustomers, Buying Motives, Consumers Buying
Process, Customer Relationship Management (CRM).

Unit V: Sales Presentation:

Principles of Sale Presentation, Sales Presentation Skills, Theories ofSelling-"A1DAS"
Theory of Selling, "Right Set of Circumstances"Theory of Selling, "Buying Formula™ Theory
of Selling. "BehaviouralEquation” Theory of Selling.

References:

1. D.C. Kapoor- Marketing and Sales Management - S.Chand Publication.

2. Vinod N. Patel &Girish K. Rana - Dynamic Techniques of SalesManagement - Oxford
Book Company Jaipur.

3. Richard R. Still, Norman A.P. Govoni& Edward W. Cundiff— SalesManagement — Prentice
Hall of India Pvt Ltd. New Delhi.



B.COM | YEAR CBCS PATTERN SYLLABUS ;" | & Il SEMESTER W.e.f. 2019-20

B. Com. First Year (I Semester)

Paper No. BC 154
Business Law |

No. of Lectures 54

End of Semester (University Exam ) | 75 Marks
Continuous Assessment (CA) 25 Marks
Total 100 Marks
Total Credit 04

Objectives:

To make students aware about various forms of business and the Acts governing
these forms

Unit I: Indian Partnership Act — 1932 (No. of lectures 12)

Definition, test of partnership, rights and duties of partners, registration of firm,
effects of non-registration, reconstitution of firm, dissolution of firm

Unit I1: Limited Liability Partnership Act — 2008 (No. of lectures 10)

Advantages of LLP, drawbacks of LLP, definition of words body corporate,
designated partner, LLP, LLP agreement, nature of LLP, incorporation of LLP,
partners and their relations, liability of LLP and LLP partners, contribution by
partners, difference between partnership and LLP, mutual rights and duties of
partners and LLP as per First Schedule

Unit I11:Maharashtra Co-operative Societies Act — 1960  (No. of lectures 12)

Various types of societies i. e. agricultural marketing society, apex society,
consumer’s society, co-operative bank, farming society, federal society, general
society, housing society, lift irrigation society, processing society, producers’
society, resource society, types of members, registration of a society, membership
of society, rights and liabilities of members, voting powers of members, cessation
of membership and removal of member, reserve fund, committee its powers and
functions;

Unit IV: The Information Technology Act — 2000 (No. of lectures 8)

Important definitions, digital signature, electronic governance, electronic
signature certificate

Unit V: Bombay Public Trusts Act — 1950 (No. of lectures 12)

Meaning of public trust, meaning of charitable purpose, registration of public
trusts, budget, accounts and audit of trusts, powers and duties of trustees and
restriction on trustees, powers and functions of charity commissioner, suspension,
removal and dismissal of trustees;

References:
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1. Elements of Mercantile Law by N. D. Kapoor, Sultan Chand & Sons, New Delhi

2. Business Law for Management, K. R. Bhulchandani, Himalaya Publishing House,
Mumbai

3. Business Regulatory Framework, G. K. Varshney, Sahitya Bhavan, Agra

4. Business Laws, S. N. Maheshwari, Himalaya Publishing House, Mumbai

5. Business Regulatory Framework, Sheth, Kulkarni, Puranik, Kulkarni, Diamond
Publications, Pune

6. Various Bare Acts

7. Web-sites of various Government Regulators
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Paper No. BC 1.5.5
UGC Vocational Course-Tax Procedure & Practice
Paper: TPP-I

(Goods and Service Tax-I)
(This Paper is Alternative for Second Language-1)

No. of Lectures 54

End of Semester (University Exam ) 75 Marks
Continuous Assessment (CA) 25 Marks
Total 100 Marks
Total Credit 04

Course objective: The objective of the course is to provide the candidates with sound
knowledge of the important provisions of the GST act and their applications in practice.

Pre-requisites: There is need of smart class room along with traditional class room and
reading
and library facility.

Course utility: Students will be acquainted with sound knowledge of the important
provisions of the GST act and their applications in practice.

Course Contents

Unit 1. Introduction: 10
Genesis of GST in India, Power to tax GST (Constitutional Provision). Title, extent and
commencement, Number of Legislations, Rates of CGST/SGST And IGST,

Unit 2. Definition and Meaning of GST: 12
Definition of GST, Benefits of GST, Conceptual framework Taxes subsumed into GST,
Amendments in7th Schedule of Constitution, GST (Compensation To State) Cess.

Unit.3. Administration & Classification Under GST : 10
Administration under GST , Brief about GST council, Classification System under GST

Unit.4. Levy of Tax: 12
Levy & Collection of GST [Sac.9 CGST Act] ,Composition Scheme under GST
[Sec.10 CGST Act,Power to grant Exemptions [Sec.11 of CGST Act ]

Unit.5 Concept of Supply: 10
Taxable Event — Supply,Meaning and Scope of Supply [Sec.7] Schedule I,11,111
Composite and Mixed Supplies [Sec.8]

References:
1) Taxmann - S.S. Gupta
2) Taxation Books on GST — Raj K. Agrawal
3) Laymen’s Guide to GST - CA Deeraj Sharma
4) Bharat’s GST Law — CA kashis Gupta
5) Bangar’s Beginner Guide to GST — Dr. Vandana Bangar
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B.Com. First Year (I Semester)
Paper No. B.C.1.5.5
UGC Vocational Course-Tax Procedure & Practice
Paper: TPP-11
(Indian Tax System & Income Tax Law-1)
(This Paper is Alternative for Elective)

No. of Lectures 54

End of Semester (University Exam ) | 75 Marks
Continuous Assessment (CA) 25 Marks
Total 100 Marks
Total Credit 04

Course Objective: The objective of the course is to provide the candidates with sound
Knowledge of the important provisions of the Income Tax Law and their applications in
practice.

Pre-Requisites: There is need of smart class room along with traditional class room and
reading and library facility.

Course Utility: Students will be acquainted with sound knowledge of the important
provisions of the income tax law and their applications in practice.

Course Contents

Unit 01 Introduction of Tax. 08
Basic concept of Tax, Assesse, Assessment Year, Financial Year, Previous Year,
Concept of Income Tax, Person. Income Heads under Income Tax Act.

Unit 02 Income from Salary: 12
Computation of income from salary, Gross salary, Taxable salary, HRA, Rent Free
Accommodation, Medical Benefit, Education Allowance, Provident Fund, Car, Other
taxable & partly taxable allowance

Unit 03 Income From House Property: 12
Computation of Income from House Property, Municipal Rent, Fair Rent, Standard
Rent, Municipal Tax, Standard Deduction, Interest on Loan.

Unit 04 Income from Capital Gain: 10
Computation of Income from Capital Gain, Short term & long term capital Gain.

Unit 05 Computation of Tax Liability & Agriculture Income. 10
Computation of Tax liability & Tax Treatment of Agriculture Income.

Note: - The Provisions of the Income Tax Act as applicable to assessment year at the Commencement
of the academic year shall be studied for the annual and the supplementary Examination.

Suggested Reading:

1. Dr H C Meharotra and Dr S P Goyal- Income Tax Law &Accounts: Sahitya Bhavan Publications.
2. Dr.Vinod K Singhania: Taxman Publications.
3. T.N.Manoharan: Snow White.



